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Five Ways of Innovative Thinking in Clothing Design from Chanel’s Design Experience

SHI Ya-jing
(Clothing and Design Faculty, Minjiang University, Fuzhou Fujian 350108, China)

Abstract: This article is a further study, demonstration and expansion of five ways of innovation in fashion design thinking. Combined with
Gabrielle Bonheur Chanel's design experience, this paper gives sufficient examples and analysis of current cases and status, classifies the five
levels of innovative contents, and looks forward to the future direction of fashion design innovation, and draws three important conclusions:
1. The level of fashion design thinking innovation is progressive; 2. The New concept of color application, re understanding of clothing
materials and ways of dress is closely related to the progress of social science and technology development; 3. Times make great designers
and the revolution and progress of clothing aesthetics and dress taste are closely related to social development.

Key words: clothing; design thinking; innovation; Gabrielle Bonheur Chanel



