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Children Clothing Marketing Strategy Analysis And Countermeasures

SHEN Miao-giong", HUANG Yi?
(1. School of Spinning, Hunan Institute of Engineering, Xiangtan Hunan 411104, Ching;
2. School of Management, Hunan Institute of Engineering, Xiangtan Hunan 411104, China)

Abstract: As the important constitute part of the garment market, children’'s wear market ushered the new development opportunities and
increased sharply with the release of China's two-child policy. Now, however, children's clothing enterprises depreciate sales promotion as
marketing strategy, but ignore the brand marketing, as a result, it hindered the effect the implementation of the marketing. In this paper, the
children's clothes market present situation and existing problems are summarized on the basis of the analysis of the current children's wear
enterprise common marketing strategy, and children's clothing enterprise marketing corresponding suggestions are put forward.
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