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Analysis of the Difference between Consumers’ Personality and the Color
Preference of Fashion Clothing

REN Xiang-fang®, SHEN Lei', NING Ya-nan?
(1. Key Laboratory of Eco-Textiles Ministry of Education, Jiangnan University, Wuxi JiangSu 214122, China;
2. Dalian Polytechnic University, Dalian Liaoning 116034, China)

Abstract: In recent years, with the improvement of consumer economy and aesthetic level, the demand for products is becoming more and
more personalized, diversified and artistic. Therefore, to understand the consumer's preference for product attributes, especially for color, it is
particularly important to put different product combinations in different market segments. By taking the students of Jiangnan University as an
example, the color attribute of popular clothing is studied. Through the method of eye movement experiment and questionnaire survey, this
paper puts forward the research method of the color preference of fashion dress from the two aspects of subjective and objective. This
method is proposed for the enterprise to carry out quarterly color planning to provide a practical test, specify the direction of the development
of product color, and help enterprises to accurately locate the consumer population, and to the greatest extent to meet the market demand, and
to help enterprises achieve economic efficiency and sustainable development of the strategic objectives.
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