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Research on Chinese Traditional Brand Innovation of Home Textile Industry
in the New Normal Background

WU Xiao-feng, XU Wei

(School of Business Administration Marketing Department, Anhui University of Finance and Economics, Bengbu Anhui 233030, China)

Abstract: The economy in China has gradually entered anew normal, under the background of economic downturn, the upgrading of
consumption structure and the Internet promoting the traditional mode to change, the traditional home textile industry slows down and faces
the challenge of transformation and upgrading. In order to not be eliminated, traditional home textile brand must insist on innovation-driven
strategy and take the market demand as the leading. After elaborating status of traditional home textile brand development and analyzing
consumer's consumption characteristics of home textile products in China under the new normal, This article uses the innovative theory to
analyze traditional textile brand how to pursue innovation based on the consumer in the new situation and puts forward the innovation
direction of supported by brand culture innovation ,product innovation , market innovation and transmitting channel innovation in order to
provide the reference for the traditional textile brand.

Key words: New Normal; innovation theory; traditional textile brand; brand culture; home textile product design



