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On English Newspaper Headlines
——A case study of China Daily

LI Jia-chun, XU Ju
( School of Foreign Languages, South-central University for Nationalities, Wuhan Hubei 430074, China )

Abstract: According to Conceptual Metaphor Theory, metaphor is the nature of our conceptual system. That is to say metaphor is in
everywhere. Newspaper is a part of our life, and it is also an important source of information. Title is the soul of news, when we read
newspaper, the title of the news is the first thing for reader to catch. Based on 141news titles selected from China Daily, this paper is aimed to
summarize the types of the metaphor in the news title and analyze the effect of these metaphors in each title.
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