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The Game Strategy Model Research on Clothing Supply Chain Takes the Quality and
Advertising Factors into Consideration

WU Yan-ping, WANG Luo-chao, LIU Chun-ling
(School of Management, Wuhan Textile University, Wuhan Hubei 430073, China)

Abstract: Advertising and quality of clothing will effect clothing market. In this paper, through advertising and improving quality we drive
two clothing supply chains to compete with each other, using the profit model. We built manufacturers profit model, retailers profit model
and the whole supply chain profit model. Through the Nash game and centralized decision analysis, For manufacturers, it found that
improving the quality to bring profits is more profitable than advertising; For retailers, improving the quality or advertising has no effect on
retailers profit. The results show that: using quality improvement in the centralized decision-making, clothing supply chain profit is the
biggest; the advertising strategy in Nash game, clothing supply chain profit is great; using quality improvement in Nash game, clothing
supply chain profit is smaller; using the advertising strategy in the centralized decision-making, apparel supply chain profit is the smallest.

Key words: Quality; Advertising; Clothing Supply Chain; Game



